Lifestyle breakdown
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Restaurants and fast-food chains together make up the single largest group of tenants in lifestyle centers
today. But tenant mixes vary, with space leased to a wide range of uses including arts and crafts stores,
drugstores, theaters and jewelry stores.

eata represent 5,238 tenants in 106 centers as of July 2004. Sources: ICSC, National Research Bmeauj
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